
(.; 5TR 1) 
'! 'iPiq 

(Nandan Kumar Mishra) 
Registrar 

S. No.: JSU/MANAGE.-11/2023 Enrolment No.: 

J183O5008O 

J-s. 
UUIVERSITV 
-- - 
- -- 

        

        

C. i.C) CEL4V[ 
(J7. 171 3Jt?dT'i 7/2015 7V1 ?11I iMiici) 

Ic1tJI clltj+qld 

,11I1 3Id 1dI 1IdI nf 

Ak  

f fc1fk1Ie)d 11cii c1It1+1I tiT1 

2023 ycioiJiei1t 

ctc1 3tllh1Y ci cicI 5it*LT YCJ si+cjci 1bji, .xica iWcD J1: 

USER ENGAGEMENT PA TTERN AND SATISFACTION IN DIGITAL AND SOCIAL MEDIA 
MARKETING (DSMM) - A SERVICE INDUSTRY PERSPECTIVE 

JS UNIVERSITY 
(Universily established by the V.P. Govt. Act. No. 7012015) 

VOC'TtXR OF  7J-C'JLoSoPq-1y 

T'hfs IS to Celirift] VIiOt PARTHO BANERJEE L;ecn cw.tnitted 

to the Deqree of Doctor of Philosoyhy in 

the SubJeCt MANAGEMENT in this 'UniversItij in the jeat 2023 

T'hc Tt(e of thesis which h€ suhniitrecf was 

USER ENGA GEMENT PA TTERN AND SATISFACTION IN DIGITAL AND SOCIAL MEDIA 
MARKETING (DSMM) - A SERVICE INDUSTRY PERSPECTIVE 

Iictiiic. f''niqjc (3L). 1Tf 
Shikohabad, Firozabad (UP.), INDIA 

—— 
(L 

cq1 
(Prof. Han Mohan) 

Vice-Chancellor 1 -iici, / Dated 25-Apr.-2024 


	Page 1

